J O B TITLE: Music Programme Manager
Job Description

	Department: Sport & Culture
Service:  Theatre Royal & Royal Concert Hall 

Section: Creative Projects 
	Post Reference No……………

Grade: H


1. JOB PURPOSE

Programming national and international orchestras for the Nottingham Classics Concert season and negotiating the repertoire, conductor & soloists for each concert using both a commercial and artistic consideration when doing so. Managing these events on the day and liaising with the orchestras to ensure that their experiences and that of the audience are to the highest possible standard. 

This role will also programme other orchestral work which sits outside the Nottingham Classics Concert season alongside non-orchestral music performances that allow the venue to develop new audiences for music performances from a diverse community throughout Nottinghamshire and beyond. 

2. PRINCIPAL DUTIES AND RESPONSIBILITIES

1. Lead on sourcing and programming orchestras, conductors and soloists for the series of concerts that make up each Nottingham Classics season

2. Lead on engaging and programming soloists for the series of concerts that make up the Sunday Piano Series

3. Lead on developing the residency of the Hallé across all its activities in the Royal Concert Hall – Nottingham Classics Series & Orchestral Pops concerts 
4. Lead on engaging with the BBC Concert Orchestra across all its events in the Royal Concert Hall as part of its residency in Nottingham 

5. Lead on developing cross-genre orchestral concerts and Music Beyond Mainstream (MBM) opportunities to diversify the Royal Concert Hall music output
6. Lead on sourcing and programming fringe musical programmes (Third Stage, After Hours & Pre-concert performances) to complement the Nottingham Classics season

7. Work with the Programming Director & Heritage & Creative Learning Manager to develop an overarching programming policy for the venue across all strands of programming

8. Negotiate repertoire and financial deals for each concert performance

9. Lead on financial forecasting and pricing strategy for the orchestral and classical programme. This will include monitoring of tickets sales throughout the sales period as well as benchmarking pricing and attendance against other venues

10. Represent the venue at relevant professional meetings and conferences including British Association of Concert Halls (BACH), Association of British Orchestras (ABO), Music Beyond Mainstream (MBM) and Nottingham Music Steering group 

11. Liaise with other regional music venues, universities, musical organisations and Nottinghamshire & Nottingham Music Hubs in devising joint projects

12. Line manage the Music Programme Co-ordinator 
13. Work with the Marketing Officer (Creative Projects) and Music Programme Co-ordinator to devise the venue’s marketing strategy for classical & orchestral programme to deliver both an income and customer focused approach
14. Produce the annual brochure for classical music at the Royal Concert Hall. This will include writing and/or collating all copy and images from orchestras and producers and working with the Marketing Officer (Creative Projects) to co-ordinate the design and print production process.

15. Oversee the production of the show programmes for each concert by the Music Programme Co-ordinator. 
16. Liaise with the Marketing Officer (Creative Projects) and Digital Team to develop comprehensive e-marketing activity 

17. Liaise with the Marketing Officer (Creative Projects) to utilise the comprehensive Royal Concert Hall database to deliver a data driven audience development strategy for classical and orchestral music 
18. Work with the Marketing Officer (Creative Projects) and Press & PR Manager to identify media stories and photo and/or interview opportunities for forthcoming concerts and events and be the venue’s spokesperson for classical and orchestral music in media interviews. 


19. Work with the Marketing Officer (Creative Projects) and Music Programme Co-ordinator to devise and deliver a range of audience development projects (including but not limited to young people’s music events and activities and community engagement programmes) 
20. Act as the venue’s point of contact for all visiting orchestras, conductors and soloists and be available on the day of the concert to liaise directly with them
21. Provide accurate financial reports on all Nottingham Classics activities agreed and undertaken to the finance team

22. Any other duties as reasonably requested by the Programming Director

3. All staff are expected to maintain high standards of customer care in the context of the City Council's Core Values, to uphold the Equal Opportunities Policy and health and safety standards and to participate in training activities necessary to their post.

4. This is not a complete statement of all duties and responsibilities of this post.  The postholder may be required to carry out any other duties as directed by a supervising officer, the responsibility level of any other duties should not exceed those outlined above.                                                                                   

5. Numbers and grades of any staff supervised by the postholder: 1 x Grade G -Marketing Officer and 1 x Grade F – Music Programme Co-ordinator
6.   Postholder's immediate supervisor – 

      Programming Director 
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	Programming Director 
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	Areas of

responsibility/

requirements
	Requirements
	Measurement

	
	
	P
	A
	T
	I
	D

	Classical Music Experience
	Extensive working knowledge of classical music repertoire as well as UK based and international orchestras, conductors and soloists 
	
	(
	
	(
	

	Event Management 
	Experience of managing a variety of events within a venue setting
	
	(
	
	
	

	Venue Experience


	Experience of delivering a classical, orchestral and non-orchestral music programme for a diverse audience within a performing arts or entertainment venue/organisation
	
	(
	(
	(
	

	
	Experience of working collaboratively to achieve venue objectives both internally with colleagues and externally with key partners 
	
	(
	
	(
	

	
	Experience of and ability to write marketing copy for classical, orchestral and non-orchestral music performances to suit multiple audiences
	
	(
	(
	
	

	
	Knowledge of and interest in audience development practices particularly related to classical, orchestral and non-orchestral music 


	
	(
	(

	(
	

	Project Management
	Experience of planning multiple events which complement each in the service of the overall aims of the organisation


Effective project management skills and experience particularly related to classical, orchestral and non-orchestral music programming

Experience of working under pressure, prioritising projects/work to meet tight deadlines, multi-tasking as appropriate


Ability to work on own initiative and as part of a team

	
	(
(
(
(
	
	(
(

	

	Communication and Interpersonal 
	Able to communicate effectively, both verbally and in writing with a wide range of people and organisations including strong presentation skills and the ability to speak in public to audiences of varying sizes and act as a spokesperson for the organisation 
	
	(
	(
	(
	

	
	Strong interpersonal and negotiation skills in relation to working with orchestras, conductors, soloists, promoters and agents  
	
	(
	
	(
	

	Finance and IT 


	Experience of setting budgets for individual concerts and events and accurately forecasting income targets on these. 
	
	(
	
	(
	

	
	Experience of Windows based software and the ability to use Microsoft Office to produce documents, reports and presentations as well as experience of using Outlook and online tools for communication and research

Experience of working with a Ticketing & CRM system to input, access and interpret audience data 
	
	(
(
	(
	
	

	Staff Management, Leadership and Planning
	Ability to effectively manage individual performance in accordance with agreed procedures.


	
	(
	
	
	

	Work to promote mutual respect and equality, diversity & inclusivity
	Ability to develop effective working relationships with a wide range of groups and organisations, promoting equality, diversity and inclusivity and achieving participation from target groups
	
	(
	
	(
	

	Working Arrangements


	Able to work flexible hours including evenings and weekends to cover the needs of the service 
	
	(
	
	
	

	
	Willingness to complete essential training for the post and maintain a level of continual professional development commensurate with the level of the post.
	
	(
	
	
	

	
	Willingness to comply with the City Council’s non-smoking policy.
	
	(
	
	
	

	

	P: Pre-application      A: Application      T: Test      I: Interview      D: Documentary evidence
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